
TRUONG DAI HOC KINH TE
Khoa Qmin trj Kinh doanh

BANG TRQNG s6 N(H DUNG MON HQC

Mon: Strategic Brand Management Mi mon hQc: BSA 3033-E s6 tin chi: 03

NQi dung Ty I~ (%) cAp dQ 1 (%) cAp dQ2 (%) cAp dQ 3 (%) cAp dQ 4 (%)

(Tai hi~n - Bi~t) (Tai tlilo- Hi~u va Ap (L~p lu~n - Phan (Sang tlilO)

d\fng) deh va danh gia)

I. Brand and Brand Management 5% 3 2

I II. Identifying and establishing 20% 4 16

brand positioning and values

Ill. Planning and implementing brand 30% 4 14 12

marketing programs

IV. Measuring and interpreting brand 20% 8 I 12

performance

V. Growing and sustaining brand 25% 6 4 15

equity

I T8ng (%) 100.00% 25% 48% 27%

I
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TRVONO Dh.I HOC KINH TE
Khoa Quan tr! kinh doanh

cAu TRUC DE THI MON HQC
Mon: Strategic Brand Management Ma mon hQc: BSA 3033-E

ThOi gian lam hai: 90 phut

Sa tin chi: 03

Ne)idung 0/0 C~p de) 1 C~p de)2 C~p de)3

(Tai hi~n - Bi~t) (Tai t~o - Hi~u - Ap dy.ng) (L~p lu~n, phan tieh
va danh gia)

Tric nghi~m Tl}.'lu~n Trae nghi~m Tl}.'lu~n Tl}.'lu~n

SL TG D(%) SL TG D(%) SL TG D% SL TG D(%) SL TG D%

I 5% 2 3 3 1 2 2

II 20% 2 3 3 3 6 6 1 8 10

III 30% 2 3 3 2 4 4 1 8 10 1 12 12

IV 20% 2 3 3 1 4 5 1 2 2 1 8 10 ,

V 25% 2 3 3 1 4 5 2 4 4 1 13 15

Tang 100% 10 15 15 2 8 10 9 18 18 3 24 30 2 25 27

Diem % 100 25% 48% 27%

Hoang Van Hai

Hil n(Ji, ngilyA~ thdng01 niim 201 f)
Chu nhi~m KhoaChUg:n

H6 Chi Dung

Giang vien thi~t k~

1W~/
Hoang Thi Thanh Van

Ghi ehu:
Cac chfr vi~t tit: SL: 86 lu<,mgdiu hoi; TO: thai gian lam bai khuy~n nghi cho m6i d.u hoi; D: di~m s6 cho m6i diu hoi
(Thang di~m 100)
M6i dS thi bao g6m: 19 diu tr~c nghiem (10 dp de>1; 9 d.p de>2); 02 cau tv lu~n d.p de>1; 03 cau t\llu~n dp de>2; 1 nghien
Clm tinh hu6ng (case study) g6m 2 cau hoi.
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